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Antonello Andrea D’Egidio
Direttore di testata

Scopriil video di presentazione
direFRAME Magazine



Real Estate

reFRAME vuole offrire al suo lettore una libera visione del
segmento immobiliare, ospitando e aprendo le sue porte a
interlocutori rappresentativi di un segmento di mercato che
ad oggi ¢ stato sempre scisso tra addetti ai lavori e cataloghi
di immobili per il pubblico. In questa sezione diamo voce ai
protagonisti di progetti, iniziative di sviluppo immobiliare
e presentazioni, destinate a creare forti interessi e punti di
riferimento informativi, sia per addetti ai lavori che per il
pubblico meno esperto ma comungque curioso e attento alla
materia.

Drees & Sommer
Un progetto realizzato in ottica sostenibile: Drees &
Sommer inaugura i suoi nuovi uffici con un edificio
verde e digitale

Gabetti Lab
Real Estate e sostenibilita, con
Gabetti Lab le migliori performance
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Drees & Sommer

Un progetto realizzato in ottica sostenibile: Drees & Sommer inaugura
i suoi nuovi uffici con un edificio verde e digitale

Completato il nuovo edificio di Drees & Som-
mer che ospita una serie di innovazioni nel
settore delle costruzioni

Costruire edifici proteggendo il clima e
conservando le risorse: il divario ¢ ancora
troppo ampio. Drees & Sommer, societa di
consulenza specializzata in Project Mana-
gement ¢ Real Estate Consulting, dimostra
un‘alternativa con il nuovo edificio a energia
nettaplus di Obere Waldplétze 12 (noto come
OWP12). Ledificio ¢ stato inaugurato presso
il campus aziendale nel quartiere Vaihingen
di Stoccarda. Winfried Kretschmann, Mini-
stro-Presidente dello Stato tedesco del Ba-
den-Wiirttemberg, e il sindaco di Stoccarda,
Dr. Frank Nopper, hanno definito il proget-
to-vetrina come un modello di costruzione
rispettosa del clima, un'ispirazione per I'in-
tero settore edilizio. Drees & Sommer ha in-
vestito circa 22 milioni di euro nell'edificio,
progettato totalmente in digitale e seguendo

credenziali green. Dopo due anni di lavori
di costruzione, mantenendo gli obiettivi di
tempi e budget, il building offre ora spazio a
circa 200 dipendenti. Il nuovo edificio ¢ alto
20 metri e lungo 70 metri. Offre una gross
floor area (GFA) di circa 7.000 metri qua-
drati e dispone di un'ampia area conferenze,
una terrazza, una caffetteria e un ristorante
per il personale. Ledificio net plus energy ¢
destinato a essere piu di un semplice edifi-
cio amministrativo; fungera anche da vetri-
na per i potenziali clienti.

I nuovi uffici forniscono una risposta alla
crisi climatica e rappresentano il passaggio
alle fonti di energia rinnovabili nel settore
edilizio. Ledificio net plus energy ¢ stato
progettato per essere il piu possibile rici-
clabile, generando piu energia di quanta
ne consumi durante il funzionamento.
Questo obiettivo sara raggiunto in parte gra-
zie ad una facciata di nuova concezione, al-
tamente isolata, con impianti fotovoltaici sul
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tetto e sulla facciata meridionale, e grazie
all'utilizzo di energia geotermica attraverso
pozzi geotermici e allinverdimento della
facciata settentrionale. Il principio Cradle
to Cradle (C2C) ¢ stato utilizzato per garan-
tire la riciclabilita delledificio, 'assenza di
sostanze nocive e la facilita di smontaggio.
Di conseguenza, i materiali da costruzio-
ne possono essere riciclati in alta qualita o
reinseriti in un ciclo biologico dopo la de-
molizione delledificio. Le informazioni sui
materiali utilizzati e sullaloro composizione
chimica sono fornite da un passaporto dei
materiali.

Cio che rende ledificio cosi speciale ¢ gia
visibile dallesterno: una facciata verde, pro-
gettata insieme all'azienda Vertiko, copre
pitu di 100 metri quadrati ¢ ospita diverse
specie di piante e insetti durante tutto I'an-
no. Questo giardino verticale filtra gli agenti
inquinanti, isola il rumore del traffico e ha
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un impatto positivo sul microclima e sulla
biodiversita. L'involucro delledificio ¢ sor-
prendente: la facciata altamente isolante e
generatrice di energia, sviluppata in collabo
razione con il Gruppo FKN ed Evonik, ¢ poco
ingombrante ed ¢ stata progettata in linea
con i principi dell'economia circolare.  mate-
riali utilizzati possono quindi essere riciclati
o riutilizzati al termine della loro vita utile.
Gli impianti fotovoltaici e l'energia geoter
mica sono i metodi principali per alimentare
l'edificio con energia da fonti rinnovabili.
Per le attrezzature tecniche all'interno dell’e-
dificio, Drees & Sommer ha collaborato
con il Gruppo Wiirth, un'azienda con sede
a Kiinzelsau, in Germania. Insieme hanno
progettato moduli riciclabili che possono
essere prodotti su scala industriale, offrendo
notevoli vantaggi in termini di tempo e costi
nelle fasi di progettazione, produzione e as-
semblaggio.

Per il sindaco Dr. Frank Nopper, l'azienda
Drees & Sommer pud vantare un passato
eccezionale di oltre 50 anni, una storia stret-
tamente legata a Stoccarda. Tutto ¢ iniziato
con un team di tre persone, ora 'azienda ha
1.000 dipendenti solo a Stoccarda e 4.000 in
tutto il mondo. Drees & Sommer ¢ il numero
uno nel suo settore in Europa e ha svolto un
ruolo importante in un gran numero di pro-
getti. II nuovo edificio OWP 12 nel distretto
di Vaihingen ¢ un altro punto di forza, so-
prattutto per i metodi di costruzione soste-
nibili. Come citta, continueremo a sostenere
l'azienda durante la sua espansione, un mo-
dello per altre imprese.

Per il Ministro-Presidente Winfried Kretsch-
mann, l'attenzione costante alla sostenibilita
¢ considerata una svolta per i futuri progetti
edilizi: “Lindustria edilizia e immobiliare ha
una responsabilita speciale quando si (ratta
di sostenibilita. Progetti di riferimento come il
nuovo edificio di Drees & Sommer dimositrano
come la trasformazione in una cultura edili-
zia sostenibile e attenta al clima possa avere
successo. Due fattori sono particolarmente im
portanti: materiali riciclabili che non finiscono
nella spazzatura al termine della loro vita utile
e un approvvigionamento energetico da fonti
rinnovabili in grado di fornire energia soste-
nibile non solo per le esigenze dellazienda, ma
anche per il quartiere. Nel nostro dialogo stra
tegico sullabitare a prezzi accessibili e sulle so-
luzioni edilizie innovative discuteremo anche
di questi temi in modo approfondito”.

Secondo Steffen Szeidl, portavoce del comi-
tato esecutivo di Drees & Sommer, speri-
mentare e applicare approcci innovativi fa
parte del DNA dell'azienda:

“Da oltre 50 anni forniamo consulenza ai pro-
prietari di edifici pubblici e privati su come
rendere i loro edifici adatti al futuro. Il nostro
nuovo edificio é un esempio di come si possa

no realizzare immobili flessibili, intelligenti ed
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ecologici in tempi molto brevi. Il modo migliore
per dimostrare ai nostri clienti che ne vale la
pena e che ¢ economicamente vantaggioso é
quello di essere allavanguardia’.

UN CHIARO IVIPEGNO PER IL
LUOGO

Il Professor Dr. Hans Sommer, fondatore
dell'azienda e Presidente del Consiglio di
Sorveglianza, vede nel nuovo progetto di co-
struzione un punto di forza particolare: un
buon equilibrio tra successo economico e
responsabilita aziendale per l'ambiente e la
societa. In tutti i nostri progetti puntiamo a
coniugare economia ed ecologia. Per farlo,
lavoriamo sugli ultimi sviluppi con partner
solidi, scopriamo cosa ¢ fattibile e siamo
allavanguardia nel metterlo in pratica. Ora
si tratta di portare le innovazioni dal nostro
nuovo edificio agli oltre 4.000 progetti dei
nostri clienti.

COSTRUITO CON VIETODI
DIGITALI, REALE NEL
FUNZIONANENTO

Drees & Sommer sta definendo standard
anche nei processi digitali. Idee, bozze, si
mulazioni, tempistiche, specifiche, budget,
permessi di costruzione: per coordinare tut-
to questo, I'interazione di tutti i soggetti coin-
volti deve funzionare in modo estremamente
efficace. Per questo motivo, per garantire un
flusso regolare del progetto, l'azienda si ¢
affidata al metodo di pianificazione digitale
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Building Information Modeling (BIM). Pri-
ma che la prima scavatrice entrasse in azio-
ne, ledificio finito poteva essere esplorato
nel suo gemello digitale, dal seminterrato al
tetto. Le incongruenze nella progettazione
o nella costruzione sono state rilevate nella
fase del modello digitale e corrette prima che
potessero causare ritardi in cantiere.

Anche dopo il completamento, gli assistenti
digitali entreranno nella vita lavorativa dei
dipendenti e contribuiranno a mantenere
bassi i consumi energetici. L.e app possono
essere utilizzate, ad esempio, per concede-
re autorizzazioni di accesso, prenotare sale
conferenze o assegnare posti auto nel par-
cheggio. Possono anche regolare automati
camente le impostazioni di riscaldamento,
raffreddamento, ventilazione e illuminazio-
ne in base alle esigenze individuali. Drees &
Sommer ha collaborato con i partner Phoe-
nix Contact e Solo Lightning per le soluzioni
informatiche e di sensoristica necessarie a
questo scopo.

PROFILO DREES & SOVIVIER

Drees & Sommer ¢ unazienda leader in
Europa per la consulenza, la pianificazione
e la gestione di progetti in tutti gli ambiti del
settore immobiliare e delle infrastrutture,
affiancando proprietari e investitori interna
zionali, sia del settore pubblico che privato.
Ha alle spalle un'expertise di oltre 50 anni,
offrendo unampia gamma di servizi, dal
Project Management allo sviluppo di proces-
si strategici in ambito real estate, infrastrut-
turale e urbanistico.

Un forte network di sedi capillarmente pre-
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senti a livello paneuropeo, e un team dalle
competenze multidisciplinari supportano il
cliente con soluzioni personalizzate, su mi-
sura.

Con un organico di oltre 4.000 collabora-
tori e 46 uffici in tutto il mondo, Drees &
Sommer ha raggiunto nel 2020 un fatturato
di 517,2 milioni di euro.

Con oltre 20 anni di esperienza in Italia nel
campo del Project & Construction Manage-
ment e del Real Estate Consulting, ha svi-
luppato una solida competenza e una visio-
ne globale del settore immobiliare italiano
realizzando progetti di varia natura su tutto
il territorio nazionale e affiancando i clienti
come veri e propri partner.

A cura della Redazione

Foto: HeadQuarter Drees & Sommer
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REPORT - YEARI

Talking about balances at the end of the year
seems normal and obvious for any business.
Doing so for a free editorial publication is
ethical and a duty. We launched the project
in May 2021 and we are already over a year
and a half into the digital environment and a
little over a year into the print environment.
Time has flown by, some would say. But not
for our editorial team, which has lived ev-
ery moment and moment of these 570 days,
which to us, on the other hand, have seemed
very long, as they have been lived intensely
minute by minute.

We were guided by our passion for journal-
ism and communication and our enthusiasm
for the Project, which received day after day
plaudits and acclaim, which made us cross
paths with forward-looking minds, enlight-
ened partners and collaborations of excel-
lence. A great satisfaction for all of us that I
want not only to share with the editorial staff
of reFRAME whom I warmly thank but also
with pride with all of You readers of our Mag-
azine.

ENLARGENVENT OF GOALS

The goal we set at the beginning of this jour-
ney was to unite parallel worlds such as: Real
Estate, Architecture, Design, Art, Culture and
Territory. Then in just a few months after the
release of the historicissue - ZERO - we began
to enrich the content, with Economy-finance
& Business affaire, Retail, International real
estate zooms on residences and properties
for sale, Food Design, Research, New Tech-
nologies and Education. A big step towards
content expansion much appreciated by our
partners and readers. reFRAME Magazine
and reFRAME DIGITAL EXTRA aim to dis-
seminate quality content open to companies,
entities, and professionals who want to share
their content with our selected Community
of interest and for us the -content- is the real
asset of the magazine > CONTENT IS KING!

FACTS & FIGURES

Print and digital edition, 1 web platform, bi-
lingual ITA(ENGL editions, quarterly issues
i.e. 4 issues per year, more than 1,000 the
published content and 500 printed pages
with 40 pages of digital insights. In web and
social environment, pages consulted were
more than 12,000 and video interviews more
than 40. There are 15 thematic columns
and to date we have produced 4 networking
events. All this with less than 1% advertising

and we are proud of it! 400 are activated sub-
scriptions, and a our owned mailing list of
more than 6,000 contacts among architects,
businesses, professionals, public and pri-
vate entities, and private investors. 260,000
quarterly contacts on DEM and 4 social pro-
files.

New NFT and Blockchain Technologies.

In this short but intense journey we have
believed in innovation and new technolog-
ical dimensions of communication. Our
masthead is edited in technology NFT and
on blockchain platform transacted in “Open
sea.” This is to make the magazine also a
form of investment for our readers and to
expand the digital audience by intercepting
new engagement in the virtual sector beyond
“traditional” social media

TARGET

reFRAME and reFRAME DIGITAL EXTRA
targets a cross-sectional audience: B2B in-
dustry players and supply chain profession-
als but also the B2C audience of private in-
vestors, people fond of this items, students,
and Public Administration..
The magazine has stayed true to its -mission
which aims to create a dialogue between
different cultures and disciplines and foster
an ongoing debate between professionals
and companies to grow together and develop
know-how, helping to improve the choices of
investors and real estate operators.

ACKNOWLEDGEVIENTS

These results have been achieved thanks to
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ners and collaborators, whom I would like to
thank here in gratitude and esteem:
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liano Iacobone (Ceramiche Fondovalle)
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to buy from the community of art lovers.This
aspect has taken an unpredictable path, giv-
en the new business opportunities created
by digital exchange sites (the Exchanges, to
be clear), where the possible exchange with-
out the possibility of scamming has created a
real hunt for NFTs of any collection, with all
the implications of distortion of the phenom-
enon and price speculation. We had cases of
NFTs being sold for millions of euros, which
led to talk of a new gold rush. In reality it was
yet another speculative bubble that left myths
and disappointments when it burst.

CONCLUSION

Other industries that are approaching the
use of these technologies and new methods
to propose their products are now increas-
ingly convinced that the road opened by the
art sector will not be left empty for long. Es-
pecially in the Fashion and Design sector,
projects are being created that experiment
with NI'Ts.

The art sector continues to churn out more
and more concrete projects, speculative bub-
ble aside. Many of these projects are right
around us, in Milan we have even gone so
far as to create an even more revolutionary
project linking the Art world and Art Insti-
tutions to raise funds for the preservation of
the Arch of Peace monument by generating
the digital copy of the Arch of Peace on the
Metaverse and selling NI'Ts of the digital
work. In fact, the Istanbul-based collective
Ouchhh has transformed the monument into
an alternative version, a door leading to a
virtual world made of codes and algorithms,
named “AI DATAPORTAL_ARCH OF LIGHT”
The development of this initiative may be the
subject of a future article in this section.

We can thus think of a digital world that does
not stand still in the face of economic failures
and speculative bubbles. We are witnessing a
real revolution in initiatives of all sorts that
are increasingly compelling and exciting.
With the use of increasingly powerful digi-
tal tools, even with implications that are not
always predictable, we are really seeing the
possibility of being able to think about a proj-
ect, organize and finance its development,

Alessandro dell'Orto
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Blueprint for Sustainable Construction:

DREES & SOMMER OPENS
GREEN AND DIGITAL OFFICE

BUILDING FOR OWN USE

Stuttgart, Germany, December 1, 2021. Buil-
ding houses while also protecting the climate
and conserving resources — the gap here is
still much too wide. Drees & Sommer SE, a
consulting firm specializing in construction
and real estate, demonstrates an alternative
in the new net plus energy building at Obere
Waldplitze 12 (known as OWP12). It is being
opened today at the corporate campus in
Stuttgart’s Vaihingen district. Winfried Kret-
schmann, Minister-President of the German
State of Baden-Wiirttemberg, and Stuttgart’s
Lord Mayor, Dr. Frank Nopper hailed the
showcase project as a blueprint for clima-
te-friendly construction, an inspiration for
the entire buildings sector. Drees & Som-
mer invested around EUR 22 million in the
office building, digitally designed with green
credentials. After two years of construction
work, on schedule and within budget, it now
provides space for around 200 employees.
The new office block provides answers to
the climate crisis and represents the switch
to renewable energy sources in the buildin-
gs sector. The net plus energy building was
designed to be recyclable as far as possible,
generating more energy than it consumes in
operation. This will be achieved in part

by a newly developed, highly insulated facade
construction, photovoltaic systems on the
roof and on the southern facade, the use of
geothermal energy via geothermal boreholes,
and the greening of the northern fagade. The
Cradle to Cradle principle (C2C) was used
to ensure the building’s recyclability, the
absence of harmful substances, and ease of
dismantling. As a result, construction mate-
rials can be recycled in high quality, or retur-
ned to a biological cycle, after a building has
been demolished at a later date. Information
on the materials used and their chemical
composition is provided by a material pas-
sport.

For Minister-President Winfried Kretsch-
mann, the consistent focus on sustainability
is seen as a game-changer for future con-
struction projects: “The construction and real
estate industries have special responsibility
when it comes to sustainability. Landmark
projects such as Drees & Sommer’s new bu-
ilding show how the transformation to a su-
stainable and climate conscious construction
culture can succeed.

Two factors are particularly important:
recyclable materials that don’t end up in the
garbage at the end of their useful life, and
an energy supply from renewable sources
that can provide sustainable power not only
for the company’s own needs, but also for
the neighborhood. In our strategic dialog
on affordable living and innovative building
solutions we will also discuss these issues in
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depth.” According to Steffen Szeidl, Spoke-
sperson of Drees & Sommer’s Executive Bo-
ard, trying out and applying forward-looking
approaches itself is part of the firm's DNA:
‘For more than 50 years now,

we have been advising public and private
building owners on how to make their buil-
dings fit for the future. Our new building is a
blueprint for how flexible, intelligent and en-
vironmentally friendly properties can be re
alized in very short periods of time. The best
way to prove to our clients what is worthwhi-
le and economically viable is to demonstrate
it by leading the way.’

CLEAR COVIMITMENT TO
THE LOCATION

Professor Dr. Hans Sommer, founder of the
company and Supervisory Board Chairper-
son, sees one particular highlight in the new
construction project: a good balance between
economic success and corporate responsi
bility for the environment and society. ‘In all
our projects, we aim to combine economy
and ecology. To do so, we work with strong
partners on the latest developments, we find
out what is feasible, and we lead the way by
putting it into practice. Now it’s a matter of
taking the innovations from our own new bu-
ilding to our 4,000 or more client projects.’
For Lord Mayor Dr. Frank Nopper, Drees &
Sommer as a company can look back on an
exceptional past spanning more than 50 ye-
ars, a story that is closely linked to Stuttgart.
‘It all started with a team of three, now the
company has 1,000 employees in Stuttgart
alone, and 4,000 worldwide.

Drees & Sommer is the number one in its
field in Europe and has played a leading role
in a large number of projects in Stuttgart.
The new OWP 12 building on the Vaihingen
campus is another highlight, especially for
sustainable construction methods. As a city,
we will continue to support the company as it
expands — a model for other firms.

IVIORE THAN JUST A WAL-
LFLOWER

What makes the building so special can alre-
ady be seen from the outside: a green facade,
designed along with the Vertiko company,
covers more than 100 square meters and is
home to various species of plants and insects
throughout the year. This vertical garden
filters pollutants, insulates traffic noise and
has a positive impact on microclimate and
biodiversity. The building shell is impressive:
the highly insulating and energy-generating
facade, which was developed jointly with the
FKN Group and Evonik, is space-saving and
was designed in line with the principles of
the circular economy. The materials used
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can therefore be recycled or reused accor-
dingly after their service life. Combined with
photovoltaic systems and geothermal energy
via geothermal boreholes, these are the main
methods of supplying the building with ener-
gy from renewable sources. For the technical
building equipment inside the building, Dre-
es & Sommer worked with the Wiirth Group,
a company based in Kiinzelsau, Germany.
They jointly designed recyclable modules
that can be manufactured on an industrial
scale, offering considerable time and cost be-
nefits in the design, production and assem-
bly phases.

BUILT USING DIGITAL
VMIETHODS, REAL IN OPERA-
TION

The company is also setting standards in
digital processes. Ideas, drafts, simulations,
time schedules, specifications, budgets, buil-
ding permits: to coordinate all this, the inte-
raction of all those involved had to function
extremely well. So, for smooth project flow,
the company relied on the digital planning
method Building Information Modeling
(BIM). Before the first digger moved in, the
finished building could be explored in its
digital twin, from the basement to the roof.
Inconsistencies in the planning or con

struction were detected at the digital model
stage and corrected before they could cause
delays on the building site. Even after com-
pletion, everyday digital assistants will make
their way into employees’ working lives and
help keep energy consumption low. Apps can
be used, for example, to grant access autho-
rizations, hook conference rooms or allocate
parking spaces in the car park. They can also
adjust heating, cooling, ventilation and li-
ghting settings automatically to suit indivi-
dual needs.

Drees & Sommer worked together with coo-
peration partners Phoenix Contact and Solo
Lightning on the IT and sensor technology
solutions required for this.

ABOUT OWP 12

The new building is 20 meters high and 70
meters long. It offers a gross floor area (GFA)
of around 7,000 square meters and features
a large conference area, a terrace, a cafeteria
and a staff restaurant. The office building
will accommodate 200 employees. The net
plus energy house is intended to be more
than just an administrative building; it will
also act as a showcase for potential clients.

Drees & Sommer: Your Innovative Partner
for Consulting, Planning, Construction and
Operation As the leading FEuropean Consul-
ting, Planning and Project Management en-

terprise, Drees & Sommer has worked with
private and public clients from construction
bodies to investors on all types of real esta-
te and infrastructure projects — both analog
and digital - for 50 years. With its pioneering
and future-shaping consulting, the company
offers solutions for successful buildings, hi-
gh-return portfolios, powerful infrastructure
and livable cities. Around 4,000 employees
in interdisciplinary teams based at 46 lo

cations worldwide support clients across a
wide spectrum of sectors. All the services
provided by the partner-run company take
into consideration both economic and eco-
logical concerns. Drees & Sommer calls this
holistic approach ‘the blue way’.
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VIAPRPIC 2022
APPOINTIVIENT IN
CANNES 29.11/01.12

The annual appointment with MAPIC
Cannes, the French edition of the show
dedicated to the commercial retail real
estate sector, is back. The event will take
place from November 29 to December 1
at its now traditional venue, the Palais des
Festivals in Cannes, which will host the 1,500
exhibitors and welcome the expected 6,000
participants from 80 different countries.
LeisurUp will offer participants a dedicated
conference program and a 3,000-square-
meter exhibition space in the heart of the
Palais des Festivals in Cannes with more than
50 exhibitors and 200 leisure operators.
Bringing together leisure operators, property
companies, retail space managers, local
authorities and retailers in the same place,
MAPIC 2022 is an unmissable opportunity
for all retail stakeholders to better
understand the potential of “Retailtainment”
in the transformation of commercial sites.
Analyses on new consumer habits show
that the transformation of shopping centers
into entertainment venues is a major trend
in this evolving industry. Large multi-
activity concepts designed for families,
combining sports, immersive experiences,
games and dining, are among the fastest
growing formats within Retail spaces.
An exclusive study conducted by LDP
(Leisure Development Partners) for MAPIC
found that “operators will continue to use
leisure concepts to reduce space vacancy,
increase footfall and average receipts, amid
significant growth in e-commerce” Key
industry players participating in LeisurUp
include QubicaAMF, Walltopia, ECA 2,
Speedpark, KCC, Mycotoo, Jra, White Water,
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Experience UK, Intamin, Attraktion, La téte
dans les nuages, Lane 7 and Aerophile Group.
QubicaAMF, a bowling alley specialist,
recently built the largest indoor amusement
park in Rouen, Normandy: Espace
360. Designed as an intergenerational
entertainment destination accessible to all,
the format offers a wide range of activities:
trampolines, bowling, karting, billiard
rooms, virtual reality. Espace 360, along
with the QubicaAMF Ambassador Center,
are among the largest Hyper Bowling centers
in France.

A dedicated conference program The
central role of leisure at MAPIC 2022 is also
manifested through the dedicated conference
program created in collaboration with
TEA (Themed Entertainment Association),
LDP and Licensing International. Marie
Marks, Senior Vice President of Themed
Entertainment at Paramount, responsible
for overseeing licensing for all brands within
the Paramount Global portfolio, will open
the speaking program with a keynote. That
program will also cover topics such as new
business models for integrating leisure into
retail destinations, the potential of brand-
licensing, and the value of art and culture
in enriching the consumer experience. On
Wednesday, November 30, an invitation-
only event, the “Leisure Workshop,” will
bring together landlords, asset and property
managers and leisure operators. This
exclusive networking event will focus on new
business models, the latest entertainment
trends and how these projects can shape new
lifestyle destinations.

MAPIC 2022’s three days of exhibitions and
conferences will discuss the future of the
industry and analyze the major changes
taking place in commercial retail real
estate, giving the floor to the new players at
the center of this transformation, who will
develop the theme of this year’s edition,
“People, Planet, Profit: navigating retail
toward a more human world.”

In particular, experts and practitioners will
seek to analyze the role that consumers play
in the epochal changes taking place, as they
are moved by an ever-increasing awareness
of environmental issues, resulting in the
search for sustainable and green products,
a dynamic that will have to lead retailers
to move beyond the mere logic of profit to
become an integral part of the community,
the environment and society.

Consumers’ role in change has already led
many retailers to be more environmentally
conscious, adopting sustainability
criteria and not stopping at simple yet
counterproductive greenwashing, which
often turns out to be boomerangs. According
to CBRE’s Global Investor Intentions Survey
2021, 60 percent of respondents have
already adopted ESG (environmental, social
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